Course Title : Media Writing

HELE R

Course Code : CHI3238

Year of Study :  Second to Fourth

No. of Credits/Term 3

Mode of Tuition : 1.5 hours of lecture per week
1.5 hours of tutorial per week

Category in Major Programme :  Elective

Prerequisite - Nil

Brief Course Description:

The course guides students into the study of media writing with emphasis on the
present Chinese media in Hong Kong. Disciplined writing as well as critical review
will be practiced throughout the course work.

Aims:

To introduce to students the principles of and necessary preparation for different kinds
of media writing. A series of practice assignments is designed to further strengthen
students’ writing skills in different categories of media writing.

Learning Outcomes:

Upon completion of this course, students will be able to:

1. Demonstrate the knowledge of media writing in the Chinese world, particularly
the local Hong Kong situation;

2. Achieve in the skills in Chinese business writing;
Demonstrate the necessary skills in various forms of media writing;

4. Critically revise the works in various aspects of media writing and be able to give
critical reviews.

Indicative Content:

1) Media ecology and media ethics {E A= HE B {H L 3
2) Writing commentary ¥ E(E

3) Reportage 52

4) Writing book reviews E:FE/E

5) Writing for advertisement E &5 EE

6) Writing for public relations /\ 3R {AEE

7) Script writing for broadcasting E &A=

8) Script writing for television E {7 B A= E



9) Script writing for film T EIAE(E

Teaching Method:

1.5 hours of lecture and 1.5 hours of tutorial per week. Students are encouraged to
read extensively in current media and to be familiarized with the media ecology.
Selected exemplary as well as faulty examples will be analyzed for critical discussion.
Practical assignments will be presented and commented.

Measurement of Learning Outcomes:

1. Grading will be by continuous assessment (50% including tutorial performance,
writing assignments and term projects) and examination (50%). LO1-4

2. Examination: students should be able to demonstrate their knowledge and skills in
media writing and be able to submit work under time pressure. LO2, LO3,

3. Tutorial performance (10%): Students should be able to participate in intellectual
discussion and critical review of media writing samples during tutorials. LO1,
LO3, LO4

4. Writing assignments (20%): Students are expected to submit assignments on
various categories of media writing and be able to revise them. LO2-4

5. Term project (20%): Students are expected to work independently on a topic and
writing mode. LO2-4

Assessment:

Examination: 50% with a two-hour paper
Continuous assessment: 50%
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Important Notes:

(1) Students are expected to spend a total of 9 hours (i.e. 3 hours of class contact and
6 hours of personal study) per week to achieve the course learning outcomes.

(2) Students shall be aware of the University regulations about dishonest practice in
course work, tests and examinations, and the possible consequences as stipulated in
the Regulations Governing University Examinations. In particular, plagiarism, being a

kind of dishonest practice, is “the presentation of another person’s work without
proper acknowledgement of the source, including exact phrases, or summarised ideas,



or even footnotes/citations, whether protected by copyright or not, as the student’s
own work”. Students are required to strictly follow university regulations governing
academic integrity and honesty.

(3) Students are required to submit writing assignment(s) using Turnitin.

(4) To enhance students’ understanding of plagiarism, a mini-course “Online Tutorial
on Plagiarism Awareness” is available on https://pla.In.edu.hk/.



https://pla.ln.edu.hk/

