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CUS517 Culture/Creative Commons: Digital Technologies, Policies and Practices 

 

Course Title : Culture/Creative Commons: Digital Technologies, Policies 

and Practices 

Course Code : CUS517 

Recommended Study Year 

No. of Credits/Term 

: Any 

3 

Mode of Tuition : Lecture 

Class Contact Hours : 3 hours per week 

Category in Major Prog. : MCS (Required course for Digital and Cultural Innovation 

(DCI) Concentration; Elective course for MCS students who 

do not pursue a DCI concentration) 

Discipline : Cultural Studies 

Prerequisite(s) : N/A 

Co-requisite(s) : N/A 

Exclusion(s) : N/A 

Exemption Requirement(s) : N/A 

 

Brief Course Description 

 

Culture and creative commons present an alternative mode of cultural production and provision and 

an alternative approach to cultural and creative industries. Practices of cultural and creative 

commons span a long history and a range of terrains. This course examines various forms of culture 

and creative commons in terms of their histories, designs, organisations, management and cutting-

edge trends. We critically assess their relationships with digital technologies, their workers, the 

cultural market, the city, and the implications for creating a democratic and progressive culture for 

all. Policies around culture and creative commons will also be addressed so that students can 

understand the policy-making processes and the impact of public policy frameworks on cultural 

commoning.  

 

Aims 

 

1) To introduce to students major issues and critical theories around culture and society 

2) To equip students with analytical tools of cultural innovation and commons to understand 

new developments of cultural production in various cultural sectors 

3) To analyse different histories, technologies, practices, policies and trends of cultural and 

creative commons drawn from various local and international contexts 

4) To familiarize students with alternative and grounded practices of cultural democracy, 
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equality, and community sharing in the process of formulating various forms of cultural and 

creative commons.  

 

Learning Outcomes (LOs) 

 

On completion of the course, students will be able to: 

1. develop processes of culture, creative industries, cultural innovation, cultural policies and 

the role of (digital) technologies in these processes  

2. discuss debates on cultural commons as a tool of cultural innovation to facilitate open and 

democratic practices   

3. employ digital technologies, through evidence-based analysis to raise meaningful questions 

in the area of cultural and creative commons  

4. write proposals of cultural and creative commons that aims to create cultural spaces of 

democratic, equal and sharing nature, and discuss their feasibility 

 

Indicative Contents 

 

Theoretical foundation 

 Culture as ordinary 

 economic and cultural democracy under capitalism 

 

Cultural and creative commons 

 Cultural production in historical, legal and comparative perspectives 

 Designing cultural and creative commons 

 The organisation and management of cultural commons 

 gender and cultural commons   

 

Digital technologies  

 Old technologies in cultural commons  

 Decentralising digital technologies and cultural commons  

 

Policies  

 Policies of cultural commons in advanced economies  

 Policies of cultural commons in the global south 

 

The future of cultural and creative commons  

 Emerging trends in cultural and creative commons and innovation 

 Cultural commons in the future tense 
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Teaching Method 

 

The course will be taught in lectures, tutorials, and field visits.    

● The lectures facilitate students’ learning of cultural and creative commons through 

theoretical discussion and sharing examples.   

● Student presentation and discussion of readings and the conducting of creative media 

projects take place in tutorials and field visits  

● In field visits, students can seek for suggestions and make connections with frontline 

practioners, which are beneficial for their studying of the course and future career 

development. 

 

Measurement of Learning Outcomes 

 

Learning Outcome Class discussion  Group 

presentation 

Group project 

develop processes of culture, creative 

industries, cultural innovation, cultural policies 

and the role of (digital) technologies in these 

processes  

✔   

discuss debates on cultural commons as a tool 

of cultural innovation to facilitate open and 

democratic practices   

✔ ✔ ✔ 

employ digital technologies, through 

evidence-based analysis to raise meaningful 

questions in the area of cultural and creative 

commons  

 ✔ ✔ 

write proposals of cultural and creative 

commons that aims to create cultural spaces 

of democratic, equal and sharing nature, and 

discuss their feasibility 

  ✔ 

 

Course Assessment  

100% continuous assessment, including class discussion (20%), group presentation (in groups 

of 4-5) (20%) and group project (in groups of 4-5) (60%).   
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Required/Essential Readings 

 

● Bollier D (2014) Think Like a Commoner: A Short Introduction to the Life of the Commons. 

Gabriola Island, BC: New Society Publishers. 

● Borch, Christian, and Martin Kornberger (eds). 2015. Urban Commons: Rethinking the City. 

Routledge. 

● Lessig L (2004) Free Culture: How Big Media Uses Technology and the Law to Lock Down 

Culture and Control Creativity. New York: Penguin Books. 

● Pan, Lu, and Hyunjoon Shin. 2018. “Uncommon Commons: Rethinking Affects, Practices, and 

Spaces of Urban Activism in Asia.” Inter-Asia Cultural Studies 19 (3): 355–58.  

● Williams R (1989) Resources of Hope: Culture, Democracy, Socialism. London: Verso. 

 

Recommended/Supplementary Readings  

 

● Bardhan, Pranab, and Isha Ray. Contested Commons: Conversations between Economists and 

Anthropologists. Oxford: Blackwell, 2008. 

● Bollier, David, Brand Name Bullies: The Quest to Own and Control Culture (John Wiley, 2005).  

● Boyle, James, The Public Domain: Enclosing the Commons of the Mind (Yale University Press, 

2008). 

● Brown, Michael F., Who Owns Native Culture? (Harvard University Press, 2003). 

● Chan, Kam Fai. 2018. “Mundi: Articulating a Post-Umbrella Common(S).” Inter-Asia Cultural 

Studies 19 (3): 449–54. https://doi.org/10.1080/14649373.2018.1497905 

● Dellenbaugh-Losse, M., Zimmermann, N., & Vries, D. N. 2020. The Urban Commons 

Cookbook: Strategies and Insights for Creating and Maintaining Urban Common 

● Dellenbaugh, Mary, Markus Kip, Majken Bieniok, Agnes Müller, Martin Schwegmann, and 

Agnes Müller (eds). 2015. Urban Commons: Moving beyond State and Market. 

Basel/Berlin/Boston: Walter de Gruyter GmbH. 

● Edgar. D, ‘Cultural Capital: The Rise and Fall of Creative Britain. Verso books. 2014 

● Gibson-Graham, J. K. 2006. Postcapitalist Politics. Minneapolis: University of Minnesota Press 

● Gintis, Herbert, Samuel Bowles et al., Moral Sentiments and Material Interests: The 

Foundations of Cooperation in Economic Life (MIT Press, 2005). 

● Hesmondhalgh D (2015) Culture, Economy and Politics: The Case of New Labour. New 

directions in cultural policy research. Basingstoke, Hampshire: Palgrave Macmillan. 

● Kalle Lasn, Culture Jam: The Uncooling of America (New York: William Morrow, 1999) 

● McSherry, Corynne, Who Owns Academic Work? Battling for Control over Intellectual 

Property (Harvard University Press, 2001). 

● Ostrom, Elinor and Charlotte Hess, Understanding Knowledge as a Commons: From Theory 

to Practice (MIT Press, 2007). 

https://doi.org/10.1080/14649373.2018.1497905
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● Park, In Kwon, Jiyon Shin, and Jin Eon Kim. 2020. “Urban Commons as a Haven for the 

Excluded: An Experience of Creating a Commons in Seoul, South Korea.” International 

Journal of the Commons 14 (1): 508–24.  

● Patry, William, Moral Panics and the Copyright Wars (Oxford University Press, 2009). 

● Shareable. 2018. Sharing Cities: Activating the Urban Commons. 

https://www.shareable.net/sharing-cities/ 

● Standing G (2019) Plunder of the Commons: A Manifesto for Sharing Public Wealth. London: 

Pelican. 

● Vaidhyanathan, Copyrights and Copywrongs: The Rise of Intellectual Property and How It 

Threatens Creativity (New York University Press, 2001). 

● Van Abel, Bas, Lucas Evers et al., Open Design Now: Why Design Cannot Remain Exclusive 

(The Netherlands, Bis Publishers, 2011), available at opendesignnow.org. 

● Wall, Derek, The Commons in History: Culture, Conflict and Ecology (Routledge, 2014). 

 

Important Notes 

1. Students are expected to spend a total of 9 hours (i.e. 3 hours of class contact and 6 hours of 

personal study) per week to achieve the course learning outcomes. 

2. Students shall be aware of the University regulations about dishonest practice in course work, 

tests and examinations, and the possible consequences as stipulated in the Regulations 

Governing University Examinations and Course Work. In particular, plagiarism, being a kind of 

dishonest practice, is “the presentation of another person’s work without proper 

acknowledgement of the source, including exact phrases, or summarised ideas, or even 

footnotes/citations, whether protected by copyright or not, as the student’s own work”. Students 

are required to strictly follow university regulations governing academic integrity and honesty. 

3. Students are required to submit writing assignment(s) using Turnitin. 

4. To enhance students’ understanding of plagiarism, a mini-course “Online Tutorial on Plagiarism 

Awareness” is available on https://pla.ln.edu.hk/. 

 

Assessment Rubrics  

 

Class discussion (20%) 

 

Criteria Excellent Good Pass Failure 

Level of 

participation 

Participates 

actively and 

constructively all 

the time. 

Participates 

actively most of 

the time 

 

Participates most of 

the time but 

sometimes requires 

prompting. 

Student does not 

attend tutorial.  

https://www.shareable.net/sharing-cities/
https://pla.ln.edu.hk/
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Engagement 

with course 

materials  

Engages 

constructively 

with, all course 

material 

(assigned 

readings, issues, 

concepts). 

Demonstrates a 

good 

understanding 

Of, and engages 

constructively 

with course 

material. 

Demonstrates a basic 

understanding of 

most of the course 

material and engages 

with it, though not 

always successfully.  

Student 

demonstrates 

little or no 

understanding of 

course material, 

lacks engagement 

with it 

Quality of 

analysis and 

discussion 

Provides 

insightful 

analyses, raises 

critical points, 

and advances and 

deepens group 

discussion. 

Frequently 

provides helpful 

points or asks 

questions that 

advance and 

deepen group 

discussion. 

Sometimes makes 

positive contributions 

that advance group 

discussion. 

Little or no 

engagement / 

participation in 

group discussion 

even with 

prompting. 

 

Group Presentation (20%)  

 

Criteria Excellent Good Pass Failure 

Content Identifies clearly 

the main issues 

to be addressed 

Identifies most of the 

main issues to be 

addressed 

Identifies an issue area, 

but without specific 

delineation of the main 

issues to be addressed  

Fail to identify an 

issue area and the 

main issues to be 

addressed 

Examines the 

issues from all 

important 

perspectives.  

Overall logic is 

clear. 

Examines the issue / 

problem from most 

of the important 

perspectives but not 

all relevant 

arguments and 

counter arguments 

are fully examined. 

Examines the question/ 

issue/ problem from 

some of the important 

perspectives. 

No critical 

engagement with 

issues, and themes.  

Presentation 

characterized by 

serious inaccuracies 

and 

misunderstanding 
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Presenter(s) 

engage the 

audience at all 

times, actively 

seeking for 

suggestions 

from the 

audiences and 

incorporate 

these insights 

into the final 

project in 

thoughtful ways 

Presenter(s) engage 

the audience most of 

the time, consistently 

seeking for 

suggestions from the 

audiences, and 

incorporate these 

insights into the final 

project 

Presenter(s) attempts 

to engage the 

audience, tries to seek 

for suggestions from 

the audiences, and to 

incorporate these 

insights into the final 

project 

Presenter(s) seem 

to make little 

attempt to 

engage the 

audience. 

 

Teamwork 

 

 

Excellent 

performance of 

teamwork.  

 

Demonstrates 

full 

communication 

with formal 

roles for each 

group member.  

 

Equal 

distribution of 

workload. 

Good performance of 

teamwork.  

 

Demonstrates some 

communication with 

roles for each group 

member.  

 

Moderate 

distribution of 

workload. 

Fair performance of 

teamwork.  

 

Demonstrates limited 

communication with 

informal roles for each 

group member.  

 

Some distribution of 

workload. 

Poor performance 

of teamwork.  

 

Demonstrates no 

communication 

with unclear roles 

for each group 

member.  

 

Unequal 

distribution of 

workload. 

 

Group project (60%) 

 

Criteria Excellent Good Pass Failure 

Level of effort 

 

Production process 

and end-product 

demonstrates great 

effort and care. 

Production 

process and end-

product 

demonstrates 

sustained effort 

Production process 

and end-product 

demonstrates 

inconsistent effort 

and care. 

Production process 

and end-product 

demonstrates little 

effort and care. 
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and care. 

Critical 

intervention 

Production process 

and end-product 

demonstrates unique 

and thoughtful 

critique of social 

issues 

Production 

process and end-

product 

demonstrates 

creative and 

rather thoughtful 

critique of social 

issues.  

Production process 

and end-product 

demonstrates in 

some respects 

creative and 

thoughtful critique of 

social issues 

Production process 

and end-product 

demonstrates no 

critique of social 

issues 

Use of 

resources & 

problem-

solving skills  

Production process 

and end-product 

demonstrates 

creative use of 

resources, and strong 

problem-solving 

skills. 

Production 

process and end-

product 

demonstrates 

careful use of 

resources, and 

good problem-

solving skills. 

Production process 

and end-product 

demonstrates some 

use of resources, and 

some problem-

solving skills 

Production process 

and end-product 

demonstrates little 

use of resources, 

and little problem-

solving skills 

Creativity in 

product-ion & 

social 

intervention 

End-product 

demonstrates a 

unique sense of 

creativity in terms of 

project design that 

offers effective 

critical intervention 

to real-world issues. 

End-product 

demonstrates 

considerable level 

of creativity in 

terms of project 

design and is 

clearly aimed for 

critical 

intervention to 

real-world issues.  

End-product 

demonstrates some 

level of creativity in 

terms of project 

design and aims at 

critical intervention 

to real-world issues.  

End-product 

demonstrates little 

creativity and 

without an 

intention for critical 

intervention to real-

world issues. 

Teamwork Excellent 

performance of 

teamwork.  

 

Demonstrates full 

communication with 

formal roles for each 

group member.  

 

Good 

performance of 

teamwork.  

 

Demonstrates 

some 

communication 

with roles for each 

group member.  

Fair performance of 

teamwork.  

 

Demonstrates limited 

communication with 

informal roles for 

each group member.  

 

Some distribution of 

Poor performance 

of teamwork.  

 

Demonstrates no 

communication 

with unclear roles 

for each group 

member.  
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Equal distribution of 

workload. 

Moderate 

distribution of 

workload. 

workload. Unequal 

distribution of 

workload. 

 

Peer Assessment Form 

Team: ____________________ 

Instruction: Evaluate your peer team members, on their participation in the course project. Due on 
submission day with the Creative Digital Project.  

 

 Name Criterion Ratings (1-10) Further comments 
(optional) 

1  Participation in project 
activities 

  

Fulfilment of her/his roles  

Leadership  

Overall  

2  Participation in project 
activities 

  

Fulfilment of her/his roles  

Leadership  

Overall  

3  Participation in project 
activities 

  

Fulfilment of her/his roles  

Leadership  

Overall  

4  Participation in project 
activities 

  

Fulfilment of her/his roles  

Leadership  

Overall  
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5  Participation in project 
activities 

  

Fulfilment of her/his roles  

Leadership  

Overall  

 

** peer assessment will be counted into the final mark. 

 


