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ABSTRACT:   
Online platforms are playing increasingly important
roles in people’s daily l ives. This research wil l  exploit
a unique data set on the online food delivery
industries in Hong Kong, supplied by a third-party
business analytics company. It  wil l  be the f irst to use
consumer transaction data to develop a structural
model system for the decisions of consumers,
merchants,  and platforms and allow multihoming
behavior on both sides of the platforms. We wil l  study
the exclusive dealing agreements in Hong Kong’s
online food-delivery industry. An exclusive dealing
agreement is a strategy often used by online
platforms to gain competit ive advantages over their
competitors. It  remains to be empirically determined
whether the exclusive dealing agreements block
competit ion and create monopoly power for the
online food-delivery platforms in Hong Kong. The
findings from this research wil l  contribute to our
understanding of the competit ion between online
platforms and provide implementable and strategic
recommendations for platforms and merchants. In
addition, our f indings wil l  help policy-makers and
governments to develop advanced policies to better
manage the platform economy.
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