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can sometimes make a big difference in how readers

process and respond to the text. This study focuses
on the psychological and behavioral impacts of second-
person pronouns (“you,”“your,” or “yours”). Indeed, while
the effect of these pronouns has already been understood
in various contexts, their roles and impacts in bilateral,
dynamic interactions beyond close relationships remain

underexplored.

S ubtle differences in pronoun use (e.g., using “we"vs.“l")

Prof Yiwei LI, Associate Professor of Lingnan's Department
of Department of Marketing and International Business
(MKT), and Prof Clark CAO, Assistant Professor of MKT aim to
bridge this gap. Their team analysed 25,679 instances of peer
review correspondence with Nature Communications,
employing a multidisciplinary approach involving both
difference-in-differences and experimental methods.

Their findings reveal that during review process, authors
who address their reviewers using (vs. not using) second-
person pronouns receive fewer questions, shorter responses,
and more positive feedback. Further analyses provide
converging evidence that this is because the use of “you” (vs
non-"you”) fosters a more personal and engaging dialogue.
By examining the peer review process of scientific papers,
this research thus highlights how second-person pronouns
influence written interactive communication psychologically
and behaviorally.

The study was published in the Nature Communications.
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