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LINGNAN UNIVERSITY 

Department of Marketing and International Business 

MIB 502 Applied Marketing Research 

2018-19 First Term 

 
INSTRUCTOR:  Prof. CHEN Yu-Jen 

 

CLASS MEETING:  Thursday: 10:30- 12:45, SEK 206 

   

OFFICE HOURS:  By appointment 

 

OFFICE: SEK 101/ 12 

E-MAIL: yujenchen@ln.edu.hk 

 

REQUIRED MATERIAL: Marketing Research by McDaniel & Gates (2014; 10th 

Edition) 

 ISBN-13: 978-1-118-80884-9 

 

SUPPLEMENTARY: IBM Statistics 21 Step by Step: A Simple Guide and 

Reference by Darren George and Paul Mallery (2013; 13 

edition). 

 ISBN-13: 978-0205095517 

 
BRIEF COURSE DESCRIPTION: 
 

The purposes of marketing research are to better marketing phenomena and to support 

managerial decision making. In this course, students will be introduced to the different 

types of marketing research. The focus will be on (1) improving students’ analytical and 

problem-solving skills, 2) introducing students to different stages of the marketing 

research process including problem definition, research design, data collection and 

analyses, and report writing, 3) demonstrating the use of marketing research in 

informing managerial decision making.  

 

COURSE OBJECTIVES: 
 

This course will help students to 

1. Comprehend the key functions of marketing research in organizations and critically 

review marketing research proposals and designs, 

2. Plan quality data collection and develop research instruments, 

3. Select proper sampling design and determine the appropriate sample size, 

4. Conduct appropriate data analysis,   

5. Draw managerial implications for business applications, 

6. Appreciate ethic issues in marketing research, and  

7. Encourage collaboration with other students through group work. 
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LEARNING OUTCOMES: 
 

 On completion of this course, students will be able to: 

1. Have a solid understanding of the impact marketing research has on managerial 

decisions, 

2. Comprehend various types of marketing research and related methodologies, 

3. Propose and design a marketing research, and 

4. Conduct a marketing research project, perform data analyses, and report research 

findings  

 

MEASUREMENT OF LEARNING OUTCOMES: 

 
Specific assessment methods/tasks  Weighting Learning outcomes measured 

  LO1 LO2 LO3 LO4 

Class participation 15%     

Individual assignments  20%     

Group project (report & presentation) 35%     

Final exam  30%     

Total:  100%     

 

ASSESSMENT: 

  

Class participation 15 % Individual 

Individual assignments 20 % Individual 

Group project 35 % Team 

Final exam 30 % Individual 

Total 100 % 

 

Note: Students shall be aware of the University regulations about dishonest 

practice in course work and the possible consequences as stipulated in the 

Regulations Governing University Examinations.  

 

COURSE REQUIREMENTS: 

 

Class Participation (15%) 

Class activities such as individual/group class exercises are arranged to provide students 

the opportunity to communicate ideas effectively. Class discussion exercises are given 

to assess students’ understanding and knowledge on marketing research concepts.  

 

Class attendance is required. Please notify me in advance of any anticipated absence 

(Email: yujenchen@ln.edu.hk).  

 

Individual SPSS & Qualtrics Assignments (20%) 

The individual SPSS assignments will be based on datasets provided by the instructor. 

In addition, students need to complete a Qualtrics survey deign assignment. Each 

student will complete a series of assignments independently based on the class schedule 

below.  



3 

 

Group Project (35%) 

The purpose of the team research project is to provide you with hands-on experience 

through each phase of a research program. At the end of the project, you should have a 

deep understanding of the effort required to execute a meaningful marketing research 

program. The research report is due at the last day of class.  

 

Final Exam (30%) 

The examination is designed to assess the student’s grasp on marketing research 

concepts and knowledge, as well as the ability to apply them to solve business 

problems. The exam is scheduled on  

 

COURSE POLICIES 

 

1. Students are expected to read the assigned chapters and cases prior to class and 

thus be fully prepared to participate in class discussions. 

2. Students are responsible for completing assignments, obtaining notes and any 

handouts, and keeping themselves informed of any announcements made in 

class, irrespective of attendance.  I do not take attendance; however, if student 

could miss grades due to absence of in-class activities. Students will be excused 

for any legitimate reasons for their absence from class (e.g. illness, religious 

holidays, family emergency, and other personal or business matters). 

Nonetheless, I will expect a notice of your absence before or after the event.  

3. Unacceptable class conduct includes late arrivals, early departures, sleeping in 

class, reading extraneous material in class and initiating and participating in 

irrelevant discussions.  

4. All cellular phones & other electronic devices must be turned off (or in silence 

mode) during class hours. Tablets and laptops are permitted only if they are used 

for note taking. If you are expecting an important phone call/ message and need 

to use the device during the class meeting, you NEED to inform me prior to the 

class. 

5. All assignments are due in class at the beginning of class or via email on the 

dates indicated on the syllabus. Late assignments will not be accepted (unless 

you receive prior approval from me). 

6. Special needs, religious observances, should bring them to my attention in the 

“first two weeks of class.” 
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APPENDIX 1. Research Project and Guidelines 

 

The purpose of this research project is to develop your research skills using real-life 

cases. In particular, each group will be working on their consulting project to propose a 

research plan to solve the questions raised by the clients or questions assigned by the 

instructor.  

 

The report will consistent of two parts: 1) desktop research using secondary information 

and data including interviews to develop the research background and to determine the 

research problems’ 2) a research proposal outline the design, instrument and 

methodology. The complete report should not exceed total pages of 30 pages in length 

(A4 size, font 12, double space) and is due by 11/24 5:00 PM via hard copy delivered to 

the department office or program office. 

 

Outlines of Research Proposal 

1. Research Problems and Objectives: 

Company/Industry background 

Definition of problems  

Purpose research objectives 

Importance of the question 

Expected results with explanation 

 

2. Research Design: 

Definition of Variables/ Construct 

Framework of Relations 

 

Research Method 

Target population, Sampling method, and sample size or other data sources 

Research instruments and measures of constructs/variables 

 

Proposed analytical procedures 

Proposed schedule and resources needed 
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APPENDIX 2. Team Evaluation Form 

 

Student’s Name: _________________________ Group number: _______ 

    

Assume that you have $100 to divide among the members of your team (including 

yourself) based on each member’s overall contribution to the case study.  The team 

member whose contribution was the greatest should receive the largest share of the 

$100. The member whose overall contribution was smallest would receive the smallest 

amount.  In the space below, please write the names of your team members - including 

yourself - and the dollars you feel they deserve: 

 

Name                       Team Research Project  

 

___________________________   __________________  

___________________________   __________________  

___________________________   __________________  

___________________________   __________________   

___________________________   __________________  

___________________________   __________________  

 TOTAL: $100  

 

Overall, use the following space to write a few sentences explaining why a member is 

allocated the most in your team. What are the major contributions (s)he has done to the 

team? Next, briefly explain your role in this project. Specifically, what aspects of the 

projects did you get involved. You are welcome to provide ANY other comments or 

observation. 

 

Strongest member’s name: ___________________________ 

Comments:_____________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________ 

 

Your primary role and involvement: _________________________________________ 

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________ 


