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Brief Course Description:
This course focuses on the translation of creative works of popular culture in both the Englishand the Chinese-speaking worlds (Hong Kong in particular but Taiwan and Mainland China
will also be covered). Materials of advertisements, movies, popular music, slangs and cartoons
will be used for translation analysis and practice. Concepts, practice and latest research in
digital culture as well as multimodal and multimedia translation will be introduced.
Language of instruction: English / Chinese
Objectives:
This course aims to:
1. Enhance students’ understanding of the semiotic and pragmatic specificities of multimodal
and multimedia translation;
2. Enable students to master the techniques of translating popular cultural texts that may
involve dialects, subcultures and interests of different marginal groups;
3. Encourage students to think out of the box of “faithful translation” and embrace the
creative, imaginative, empowering aspects of popular culture translation.
Learning Outcomes (LOs):
Upon completion of this course, students will be able to:
1. Describe the complexities and challenges involved in the translation of popular cultural
texts in the Chinese- and English-speaking worlds;
2. Identify the semiotic and pragmatic specificities of multimodal and multimedia translation;
3. Explain how cultural elements work in the process of translating texts that may involve
dialects, subcultures and local cultural interests of different societies;
4. Apply the linguistic and cultural knowledge they have acquired in the course to the
formulation of appropriate strategies for translating different types of creative works of
popular culture;
5. Present their multimodal and multimedia translations in simulated professional settings;
and
6. Apply appropriate strategies for translating popular culture materials that emerged from
different cultural, social and political contexts.
Indicative Content:
1. Key concepts regarding semiotics, multimedia, popular culture and transcreation;
2. The transcreation strategies in advertisements (e.g. fashion, electronic products, beauty
and cosmetics etc.);

3.
4.
5.
6.
7.

The issues involved in translating popular music (e.g. rock, hip hop, rap, Canto pop);
The popular culture considerations in film title and subtitle translation (feature films,
animation, etc.);
The translation of slang and fashionable idioms are translated;
The challenges in translating cartoon and tabloid items;
The strategies for translating popular culture materials that emerged from different
cultural, social and political contexts.

Teaching Method:
Lectures and tutorials supplemented by multimedia course materials. Lectures are used
primarily for discussing theoretical issues in translating popular culture texts, while tutorials
are used for translation practice, translation criticism, discussions and group presentations.
The course has an optional Service-Learning component which allows students to integrate
hands-on service-learning experiences with the theories learnt. Details about the ServiceLearning scheme and enrollment logistics will be introduced in the first lecture.
Measurement of Intended Learning Outcomes:
Students’ progress towards the learning outcomes will be measured by means of:
1.
In-class worksheets and translation assignments that require students to critically reflect
on concepts, practices, complexities and challenges involved in the transcreation of
popular cultural texts;
2.
A term essay on one of the themes covered in this course (advertisements, popular songs,
film, etc.). Students are required to use a case study to explain how cultural elements (e.g.
dialects and subcultures) affect translation strategies of different types of creative works
in popular culture. The analysis should also include the semiotic and pragmatic
specificities of multimodal and multimedia translation, and apply the linguistic and
cultural knowledge students have acquired in the course.
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Service-Learning Teaching Method/Class Activities (Optional):
Students can choose to replace the tutorial group presentation with an optional ServiceLearning component, which includes a service-learning project presentation. The minimum
and maximum numbers of students who may choose to take this S-L component are 10 and 20
respectively.

Through the S-L component, students can learn to increase their personal and social
responsibility by helping the society with their knowledge of translation. They can increase
their communication, organization and problem solving skills by working closely with their
classmates, teacher(s) and service target(s). For the project, students are required to produce
a translation product which is related to popular culture as assigned by the service partner(s).
They may also need to:
(a)
(b)
(c)
(d)
(e)
(f)

Attend the first class orientation;
Attend training sessions to learn about the aims and purposes of service-learning;
Attend consultation sessions;
Participate in an agency orientation to familiarise themselves with their service target(s);
Attend a reflective workshop to examine their service-learning experience; and
Fulfil a minimum of 30 service hours through their contribution to the project(s).

At the end of the course, students are required to give a presentation to their fellow classmates
on their service-learning project(s), the problems and difficulties they encountered and the
details of their service-learning experience. They need to submit their final product(s) which
will then be sent to the relevant organisation(s) for its/their future use.
The Service-Learning Project:
Students will be given an opportunity to participate in a Service-Learning project. (N.B. Some
service hours and/or consultation session may be out of class contact time.)
For Non Service-Learning participants:
One group presentation: 30%
Two translation assignments: 40%; 20% each
One written essay: 30%
For Service-Learning participants:
Service-Learning project 15%
Reflective workshop: 5%
Service-Learning presentation: 10%
Two translation assignments: 40%
One written essay: 30%
There are differences between the intended learning experiences of the non S-L and S-L
participants in this course (the most obvious being that the latter are required to take part in
out-of-classroom S-L activities), so written records of the students participating in the S-L
activities are kept so as to ensure the grading of non S-L and S-L students is standardised for
the achievement of the intended learning outcomes of this course.
Assessment (for the components of Service-Learning project, reflective workshop,
Service-Learning presentation, and written essay only):
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Important Notes:
(1) Students are expected to spend a total of 9 hours (i.e. 3 hours of class contact and 6 hours
of personal study) per week to achieve the course learning outcomes.
(2) Students shall be aware of the University regulations about dishonest practice in course
work, tests and examinations, and the possible consequences as stipulated in the
Regulations Governing University Examinations. In particular, plagiarism, being a kind
of dishonest practice, is “the presentation of another person’s work without proper
acknowledgement of the source, including exact phrases, or summarised ideas, or even
footnotes/citations, whether protected by copyright or not, as the student’s own work”.
Students are required to strictly follow university regulations governing academic integrity
and honesty.
(3) Students are required to submit writing assignment(s) using Turnitin.
(4) To enhance students’ understanding of plagiarism, a mini-course “Online Tutorial on
Plagiarism Awareness” is available on https://pla.ln.edu.hk/.

